
Communicating
Pro-Environmental Behaviour: 

Messaging, Materials, Media.



Tipping point

Recycling  Behaviour Change is a process.

Deep Greens-

Ready & waiting

Medium Greens

‘Make it easy  for me’

Light  Greens

‘Show  me it’s 
working ‘

Laggards

‘’ll do it  if 
everyone else is’

Re-use credit: GreenEdge.co.za

• Align the message with the phase.



• Provide clear,  action-based messaging  early on.

Key framing :   Easy and Popular.

Recycling Behaviour Change: 
Methods and Tools 



• Place prompts at the point of action

Fridge magnet infocards    
Signage

Recycling Behaviour Change: 
Methods and Tools 



• Give ongoing  positive  feedback.
Ensure accurate measuring and stats…

Recycling Behaviour Change: 
Methods and Tools 



• Promote recycling participation so it becomes 
the social norm:  ‘It’s what we do around here.’

Recycling Behaviour Change: 
Methods and Tools 



Tipping point

Sustainable Behaviour Change is a process.

Deep Greens-

Ready & waiting

Medium Greens

‘Make it easy  for me’

Light  Greens

‘Show  me it’s 
working ‘

Laggards

‘’ll do it  if 
everyone else is’

Re-use credit: GreenEdge.co.za

• Align the message with the phase.



Public Awareness Water-Saving Campaign

‘Water is Precious – Reduce your Use’



Posters



Posters



Generic Leaflet



Peel-off Sticker Sheet

Prompts at the Point of Action



Bumper Sticker and Licence Disc



‘Druppie’ Water-saving Mascot

Schools Edutainment Invitation
‘Druppie’ mascot with learners



Roadside Hoarding
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